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General Instructions :

(1) This question paper is divided into four sections.
(it) Section A contains 9 questions carrying one mark each. Answer all these
questions.

(iit)  Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

U H
SECTION A
54 GUS H Th-Uh 3 & aglamed] J7 & | 17T T [9%c4l 4 & T &g [dehed g9y
37 38 3791 IT-Yi&idT  1eikaq | T4 F9491 & I G197 | 1x9=9

This section contains multiple choice questions carrying one mark each. Select
one correct option out of the given options and write the same in your
answer-book. Answer all the questions.
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Which type of good is jewellery ?

(a)  Convenience

(b)  Unsought

(c)  Speciality

(d)  Shopping

S sit R fre wy 92 §0
(%) e for

(@) Icurg fasmon

() EadT T

(o) SiTe fasm

With which are Labelling and Packaging associated ?

(a)
(b)
(c)
(d)

Price mix
Product mix
Promotion mix

Place mix

frafafea 3curel 8 @ iH-a1 3cuTg Fad™ § AT Al 9fsham § 3T A B
ERRCRIR I

(%)
(@)
()
(%)

(a)
(b)
(c)
(d)

IYHIHT 39S
g

frenfires Icre

fafsrse 3cUlq
Which of the following products is bought for further processing ?

Consumer product
Service
Industrial product

Speciality product
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Q) Yepfom

T) %= A

q) fauom

The process of designing, managing and improving the movement of
products through the supply chain is called

(
(
(
(

(a)  Logistics
(b)  Packaging
(c) Raw materials

(d) Marketing

3Icqre S for foudiq ufifeufoai § it s R @ @iie 9d 8, 9 T s==1 &

(%) TR aeqe
(@) srarsd a&y
() IR Ty

(") ST H | S5 Tl
Products that are wusually purchased due to adversity and high
promotional back-up rather than desire are called

(a)  Speciality goods
(b)  Unsought goods
(c) Unique goods

(d)  None of the above



6.  Tew Ushnur (3T wafE) fvi fafafea o @ fraa araf-ea € 2
(%) 3eg
(@) oo
(M) EaEd
()
To which of the following are order processing decisions related ?
(a)  Product
(b)  Distribution

(¢) Promotion
(d) Price

7.  TAIRT % AU I, S Sardl & foh FEnedi I ol 3 W it el B R
i, FEl N HH I8 YGH I I @I 8§, Had o
(%)  Stferrisar
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(M) M-afEdsfier
(7) 39 § ¥ His T

The characteristic of services that states that quality of services depends
on who, where and how they are being provided, is called

(a)  inseparability

(b)  variability

(c) non-variability
(d)  None of the above

8. ffafad @ @ wiF-a1 Treq g a&qe & A4 fou S ot g B 2
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Which of the following refers to the goods and services offered by the
organization ?

(a) Sales
(b) Product
(c) Marketing

(d) Promotion

9. fTmafafea d @ - Tar 6 s faewar 787 8 2
(%) Srda
(@) W
() aTEdfaehar
(=) SrferRmsa

Which of the following is not one of the distinct characteristics of
service ?

(a) Intangibility
(b)  Perishability
(c)  Tangibility

(d) Inseparability
Qs g
SECTION B

59 @V § G a1 @ Jo1 & I v | 2x10=20

Answer any ten questions from this section.

10. fagum =1 gfearfg hifse |

Define marketing.

11. SafRid Toasha ot o 319 3 2

What is meant by personal selling ?
12. Fou-fee w2

What is pricing ?
13. a3t & fauom & = areod g 2

What is meant by marketing of services ?
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14, 3TCHT2?
What is a Product ?
15. JSuTeh 1 BT 8 ?
What is a Trademark ?
16. fammom =t wfenfya i |
Define advertisement.
17. ¥oa-MgRor 3 37 %Rl il e a9 et fFaf@ 78 fran s ashan |
List out the uncontrollable factors under pricing.
18.  foawor &t ufeam @ |
Define distribution.
19. 379G Sfed =5 /13 ?
What is product life cycle ?
20. fusht "aeq =1 wfonfya i |
Define sales promotion.
21. foreft Icure <t hiwd frwifa s aret fohedl 1 SRl I F@ST |

State any two factors determining the price of a product.

Qg
SECTION C

39 @S H & [o-8] @id 3971 & IR F57 | 3x7=21

Answer any seven questions from this section.

22, Tarell & U et fafaw |

Write down the basic features of services.

23. Heu-Fagfor & et T fafa =1 gmemse |

Explain any one method of pricing.

24. TISTO iRl &1 Iooi@ HINT |

State the modes of advertising.
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25. SUWIAI IEGAT < 7 AT |

Give the classes of consumer goods.

26. HeIEl h1 fHehT FAT B B ?

What is the role of middlemen ?

27. foeaiia fouue fusor & foeafia i =61 gwemsT |

Explain the extended elements of extended marketing mix.

28. Wiy (Wiiggit) 3cuTg R IHeh! faivaTd Tremsy |
Explain shopping product and its features.

29, WIS 1 3 2 3Th! foivyad gHesT |

What is Branding ? Explain its features.

30. fauom & sy wewr fafau |

Write down the basic features of marketing.

Qs ¥
SECTION D

39 @S H & [3-31 g ¥o41 & I o | 5x2=10

Answer any two questions from this section.

31. U 3T hl HEHRAT ¥ IcTTE o sk hl STIURON hl THEATSY |
Explain the concept of product life cycle with the help of a diagram.

32. GaHT H1 g ? HaYA o fafie qlienl ol wHEsT |

What is promotion ? Explain the various modes of promotion.

33. e frertor 1 fafir faferlt w s Hifvr |

Discuss the various methods of price determination.

34. TFIAGRO | e AN WAl o IR H FHIAST |

Explain discount and allowances in pricing.
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